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Intellectual Property

Intellectual property is a broad categorical description for
the set of intangible assets owned and legally protected
by a company or individual from outside use or
implementation without consent.

The concept of intellectual property relates to the fact
that certain products of human intellect should be
afforded the same protective rights that apply to physical
property, which are called tangible assets. Most developec
economies have legal measures in place to protect both
forms of property.
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dintangible assets/Tangible assets

An intangible asset is an asset that is not physical
in nature. Goodwill, brand recognition and
intellectual property, such as patents,
trademarks, and copyrights, are all intangible
assets. Intangible assets exist in opposition to
tangible assets, which include land, vehicles,
equipment, and inventory.
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Some important definitions
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= An intangible asset is an asset that is not physical in nature, such as a patent,
brand, trademark, or copyright.

= Businesses can create or acquire intangible assets. Businesses can create or
acquire intangible assets. For example, a business may create a mailing list of
clients or establish a patent.

= Examples of typical tangible assets include machinery or manufacturing
plants.
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Some important definitions
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Intangible assets cannot usually be sold individually in an open market but in
some cases they may be acquired from other companies. They may also be
paid for and transferred as part of an acquisition or merger deal.

Tangible assets can typically always be transacted for some monetary value
though the liquidity.

Companies have two types of assets: tangible and intangible.

All types of assets support the operations of a company and help it to achieve
its main goal which is generating revenue.
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Importance of assets in our
life
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Types of Intellectual Property

1 Patents

4 Copyright
A Trademarks
A Franchises

 Trade secrets
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Patent
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= A patentis an exclusive right granted
for an invention, which is a product or
a process that provides, in general, a
new way of doing something, or
offers a new technical solution to a
problem. To get a patent, technical
information about the invention must
be disclosed to the public in a patent

application.
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What rights does a patent
provide?

What kind of inventions can be
protected?

How long does patent protection

last?

Is a patent valid for every
country?

How are patent rights enforced?
Why are patents useful?

In principle, the patent owner has the exclusive right
to prevent or stop others from commercially exploiting
the patented invention. In other words, patent
protection means that the invention cannot be
commercially made, used, distributed, imported or
sold by others without the patent owner's consent.
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7. Can | obtain a patent and to keep
my invention secret?

8. It is recommended to discuss my
invention before patent application

9. Can | patent some application?
10. How much cost ?
11. Can | obtain patent worldwide?

12. Is patent relevant to my business?
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WHY PATENTING ?

Exclusive rights

Return on investments

Opportunity to license or sell the

Invention S
Increase in negotiating power

Positive image for your enterprise
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Copyright

= Copyright refers to the legal right of the owner of
intellectual property. In simpler terms, copyright is the
right to copy. This means that the original creators of
products and anyone they give authorization to are the
only ones with the exclusive right to reproduce the work.

= Copyright law gives creators of original material the
exclusive right to further use and duplicate that
material for a given amount of time, at which point
the copyrighted item becomes public domain.
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» Copyright law protects creators of
original material from
unauthorized duplication or use.

For an original work to be
protected by copyright laws, it
has to be in tangible form.

In the U.S., the work of creators
is protected by copyright laws
until 70 years after their death.
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Copyright- How it works?

Important: When someone creates a product
that is viewed as original and that required
significant mental activity to create, this product
becomes an intellectual property that must be
protected from unauthorized duplication!

Examples of unique creations include computer software, art,
poetry, graphic designs, musical lyrics and compositions, novels,
film, original architectural designs, website content, etc.
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Copyright protects original works of authorship, while a patent protects I\
inventions or discoveries. Ideas and discoveries are not protected by the ENTER

copyright law, although the way in which they are expressed may be.

There are three basic requirements that a work must meet to be protected by
copyright. The work must be:

Original: To be original, a work must merely be independently created. In other words, it cannot be copied
from another.

A Work of Authorship: To qualify as a work of authorship for the purposes of copyright protection, a work
must be a product of creative expression that falls under a category of copyrightable subject matter.
Fixed: To meet the fixation requirement a work must be fixed in a tangible medium of expression.
Protection attaches automatically to an eligible work the moment the work is fixed. A work is considered
to be fixed so long as it is sufficiently permanent or stable to permit it to be perceived, reproduced, or
otherwise communicated for a period of more than transitory duration.
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TYPES OF
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Franchises
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| A franchise (or franchising) is a method of distributing products or
services involving a franchisor, who establishes the brand’s trademark
or trade name and a business system, and a franchisee, who pays a
royalty and often an initial fee for the right to do business under the
franchisor's name and system. Technically, the contract binding the two
parties is the “franchise,” but that term more commonly refers to the
actual business that the franchisee operates. The practice of creating
and distributing the brand and franchise system is most often referred
to as franchising.
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Business Product
Format Distribution

Franchising Franchising
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VALUABLE ASSET CONTRACTS
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A Trade secrets
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This definition of trade secrets is in
reference to the business ownership of
a formula, pattern, compilation,
program, device, method, technique, or
process that provides a competitive

edge. m
The Coca-Cola recipe is one of the most I -
famous business secrets. It is protected ;

by an intellectual property right called =

a trade secret.
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Trade secrets include:

1 sales methods
Jdistribution methods

1 consumer profiles

J advertising strategies
lists of suppliers and clients
- manufacturing processes

Co-funded by
the European Union




P
Ic

N
ENTER

Who Owns Intellectual Property?
What Is Intellectual Property Used For?

Examples
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GDPR is an EU law with mandatory rules
for how organisations and companies
must use personal data in an integrity
friendly way. Personal data means any
information which, directly or indirectly,
could identify a living person. Name,
phone number, and address are

schoolbook examples of personal data.
Interests, information about past
purchases, health, and online
behaviour is also considered personal
data as it could identify a person.
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+ Same law throughout
Europe

« Use personal data must in
line with integrity friendly
principles

+ Use of personal data must
be legal

v/ Use of personal data must
be respectful to the
individuals’ rights.

+ Personal data breaches
must be reported within 72
hours

OBIJECTIVES AND FACTS
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+ Businesses are responsible
for their suppliers.

+ Be informed for main
practical implications

PERSONAL
DATA

DESTRUCTION

SENSITIVE

CONTROLLER DATA

OBIJECTIVES AND FACTS

5, N EEA Co-funded by

the European Union




J Getting acquainted with the
new regulatory
requirements

J Internal analysis of personal
data processing activities

1 Do you need a Data
Protection Officer?
1 Action plan
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QUESTION/SENTENCE TRUE FALSE
1. An intangible asset is an asset that is physical in nature.
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2. Goodwill, brand recognition and intellectual property are
tangible assets

3. The Business can creates or acquires tangible and
intangible assets

4. Patent protects original work of authorship QU IZ

5. A logo can be a trademark

6. A color is not a trade mark

7. Franchises are in general two types
8. GDPR is not obligatory in EU
9. Use of personal data must be respectful

10. Coca Cola has a trade secret
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